
 
 
 
 
 

Head of Digital 
 

 
Who are we? 
 
Fathom is a creative house aimed to showcase and collaborate with innovators through 
multidisciplinary concepts and interactive art exhibits. 
  
Job Description 
 
Fathom is seeking a Head of Digital to lead our digital strategy, and implement, track and optimize 
campaigns across digital channels. The role requires a strong strategic mindset, a grasp of marketing 
tools, and the ability to lead integrated campaigns from concept to execution. The Head of Digital is 
expected to work closely with the Head of Creative, and the Head of Design and Communications in 
the campaign ideation phase.   
  
Key Responsibilities 

 Devise strategies to drive traffic to Fathom's website and digital brand spaces 

 Manage the contact database and assist with lead generation activities  

 SEO: Manage all search engine optimization activities, including content strategy, link 
building, and keyword strategy to increase rankings on all major search networks 

 SEM: Track, report, analyze website analytics and PPC initiatives and campaigns ; optimize 
copy and landing pages  

 Work directly with the Head of Creative to implement digital marketing campaigns 

 Execute tests, collect and analyze data, identify trends and insights to achieve maximum ROI 
in paid and e-mailmarketing campaign 

 Manage community content across digital channels 

 Responsible for planning and budgetary control of all digital marketing  

 Review new technologies and keep the company at the forefront of developments in digital 
marketing 

Desired Skills & Experiences 

 BS/MS degree in marketing or related field  

 Proven experience leading and managing SEO and SEM, marketing databases, email, social 
media and display advertising campaigns 

 Experience with A/B and mutivariate experiments  

 Experience with website analytics tools (e.g, Google Analytics, NetInsight, Omniture, 
WebTrends) 

 Experience with Google Adwords 

 Experience in optimizing landing pages 

 Working knowledge of HTML, CSS, and JavaScript development and constraints 

 Strong analytical skills and data-driven thinking  

 Strong understanding of latest online marketing concepts, and best practice  

 Enthusiasm for art, creativity, and transforming Washington D.C.’s creative landscape 
 

Additional Details 

 Start Date: April 3rd 

 Employment Type: Part-time 


